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Abstract

This academic article presents an integration of technological advancements by using Big Data
to improve supply chain management in the MICE industry. The MICE industry consists of global level
businesses related to Meeting, Incentive Travel, Conventions and Exhibitions. In this regard, businesses
in that group must create a data flow process for all activities in the supply chain. Each MICE operator
must have an understanding on the application and implementation of strategies, methods, practices or
theories from one unit to another which helps to drive sustainability and build industry confidence for the
MICE organizers and participants. MICE operators need to evaluate their capabilities and readiness. They
have to pay attention to resources for organizing MICE activities throughout the process, which involves
the separation and screening of Big data. As a result, large data architectures are designed to extract
data from a large amount of diverse data through complex processing. The procedure helps save data
storage and transportation costs. Currently the aspect is able to support long-term work and enhance
sustainability for the MICE industry.

Keywords: Big Data, MICE Industry, Supply Chain Management, Sustainable
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e [2] Taonananiladn deyavwnlngdmaidauiniu
audatlugnanvnsulad
dmsunisdanisldguniuiiu idhdsvasdudu
luiinmseonuuuiilegndn waznisléauanunsaves
welulafasaumnaiionnusinilunisviou 3
n13danistggumuszaulaniinnududeugaiuniuy
wagN1ARAAINNT TN UTAIUTUHIUNINNTN
Aneduluedn Fsdeiludruniavessingiuniy
fafulugnaminsnilasnisimuaianssulunisdanis
watlgguniu WWunisysannisnginssy nswusu
foya nsuvstiunnudsaasnansuuny nssuile
vhaw msfidhmnesisiinisuinmsiuilaa msysannis
nszuaums uaznaduudiiioainsaudusiusly
svozem [36] Tuldindunsdesleimsiuiufansy
iieneuauasmNFiaInsvaIgnAateeRaludu
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duduazuinig welvignAAnauiisnelagaan
lngandunszurunisnigldfanssudidgaingdey
(Suppliers) Iiﬂmu@:wam (Manufactures) ﬁ]u&jﬂizmﬂ
@uf1 (Distribution Centers) kag3uMEoELAzgNAN
w3eguslan (Retailers or Customers) [35] WAy
duaiiAntuluhiltgumuuseneulude nslvaiiou
yosdayat1ians Aufn wariuny Fegsznietunou
7139 TaeliaznIzuIunITIuN1 IO UALDIABAIY
flanelavesgnémiu S1dudesodoasdusznauves
nsufuRinelanisdnnis wialdguniud 3 dw Ao
1) Iessasaesetnevihalgguvu (Supply Chain Network
Structure) 2) N5¥UIUNITIINIVRVITLGQUNIUY
(Supply Chain Business Process) kag 3) 84AUsznU
¥8an15USM53ANS Fenadndarnnisinnisgnin
duniuslagldmalulagansaune (CT) dwaldeuan
AOANAMNITIANIT NUTNISVRIUeTaTen1sHEn
wagnsdnnsviaaldgunuiiduiusiulseansualy
gnamnsaluduesussmelng [36] Feduussansua
vosiulggumuisiiunumilumsifiuyarlagiane
og1aBansaaussgslanas msadrsanuiienelaly
gnanvnsalidernedsbu 2] Mynsuwunsiafanssy
ludlimnganazanansntiofuindeugnaimnssuman
Ingfanssuludezlunufgainamu fussnaunis
Aidenmney uazgiaulathinsiney viliAnmsiasn
msgsAainnsuanilasudoyatnians uazdunis
DalaneuAaliinedetu Gasduduaiuadioli
anamnIsuvesUsTAasaiulaldeg1udunts
wazdaBu il Jafesimasnuananmsdanuluusas
adaweslvtinnumungay wazdanudeiiewnasn
il Faenaznanliinisdanisldgumudssaidaun
fupudsdulugaavinssulud
U3unvesgnavnssuludludiuvesianssuman
fodudeddyiensaieanuiuiloseniunaisuas
aanuilumsiauazamuiloduaiufonssuman
dulassadnefiugiu A8 anuagaIn N1sUIMS

1INIFIUNITENBUTU NM3HAA NsUTEEURUSUSEINA
sufsselowifiuszvsuldfuannisamulassaiig
wavdssmneauagan [37) maneliAnlonalunis
Foudadml msvmalladlvidgussna nmsai
o1 IwiuNSieafietegan1g Liesandsemalng
anunsaaiiufanssuneldgaainnssuludlanasn
el [38] lingshefidnansmnudnuanddudne
THAnnsasmuetwsioiles wazuduiuinligsia
Tmifiosessunmstanuiifiniy Ssdmalaenssdonis
YgefmaAsusRivvesUssma [1] uenaninalng
nstuindougmamnssuludiinisaineanudsduiiy
ieaslsinununevaussdoausiiniglunis
afufanssudmivgramnsslidiiAaaudsduun
B4ty Tagusuugeguuuuillddmiunssuiunsmans
naatugaamnssulug [7] vilidnansunuanuise
AVUALHUNITAAIARU LN RN IF LR
anunsaiiuanssiuLuuysannisegieddu Tag
Jufuiinszurunisisunugaamnssuludludiu
nsdeansiugidniiunisinussyn Fadefivesnisi
gnamnssuludidosleatugnanmnssuindeniifeides
ﬁqqiﬁamﬂmiﬁmi LLaﬁﬁqiﬁﬁm’mﬂﬂiwama%lﬂﬂi”lﬂlﬁﬁﬂ
nenTakarnadaniulssinauazidesiiduaniud
Jnu wasdunalnmaasughafiasdiongaasugia
TifuvaneUsenald [39] nufidntunieldgnanunssy
luddesauanudiduliifnaunanuiuiinvey fu
Aawanden 1wy mavuddddnmuzaadivin nslden

o

wazn1snduanldlud mseniiumsldans uaging

fidusunsededuindoududinn Wy nsvandes
nsye3nsemstadofilusdla maduasuuinnssu s
U @anuaaduade nmsdulawuudidy wasdu
WTWEND LYY NISANTNENTAIUYAAR WIIUTENIN
Uszna nrseswluanuuandis n1sauladelonia
ALl MsdaasunsTdus e syuvuiosiu
[40] Fspnananlain Aanssundnnieldnisdnnisle
gUnudsaisuanduenudsdulugaamngslud
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6. a3U
MIYINITTYavWIAVRHIUNTEUIUNITIANTS
Tgunulumsiuindougpavnssludsndusesins
WanuazUasuuasegasaiian e lugauddu
MhsaimadnsiBsuanssezondmivgaavingsalud
Tudauveatfineu Aanssunegluau anuidnanuife
Juesiuszneuddaiidesdinisiaulundoudu s
seavlarnansanuasunias alufunliuidy
nszudlvivedlan Fssuramaufamimanalulad
ffades 1wy msthdeyavunalugthanldidusuds
drAglunszuiunisdansldgumuvesanamnssulud
wlddendmarenstuindeussialifinnnudsduinn
etuanudsdulunssuaunsdnnisdeyavuialug)
91AWANTENUADTLUUATIA Uagn1TATIzvdoya
yusilaifidesunuureesdnsgsAisuarnsinany
TnglanzegsBsluusunueanumasumngaunis
Jayan warmsasuulammdenuiiiety [41] 3
arfioufisdsiionnfintumuundiuainuudsuuas
Tussuuddviadilifisussoun [42] madulavestoya
mumimﬁﬁﬂﬂgimmﬂﬁsmuﬂmﬁﬁﬁzymﬂmsmﬂLLmu
enagnsluszzemlugsszdulunsdiiugsio suf
msAnwanudululdlunsinnmsteyaluszezeniloe
o1fsuvasdoyaiiliuinssuled defldamaansa
Usuiasuguuuumsldonldedisdass fenudangu
g¢ uazAnAlduInsniunsldauase [43] dmiu
nsvuumsiangideyavuelng wladu 3 duseu o
1) 15U33818 (Descriptive) MsesunedoyaiiAnduud:
TugUuuunsim m31e anuatudumseuieda doya
TAneudladiety 2) n1swernsal (Predictive)
nsmmmmadwsiiatuanninideyaifinduudn
wadeudiiudlueunen uaz 3) mdwuiunou
(Prescriptive) n1sad1savuAgilval 9ndsitliineiin
Juindou [44] arudsduiiAnaingaamnssuludssd
Uselemiilallsogluguiniu 1y nmsuanidsuanud
wazmaluladnisuanidsudeyatnas nasaau

nsaseiusingmnegsin saluianisiatuaienany
e warseiiudamnuaansalunisuiediures
gnanvnssuludluusemelnede (2] Ssvheiiganaln
gnnsduindeugaavnssuludiufunisarening
fafuiitgliinnsununevaussieruviiniglunis
aufanssudmiugnamnssiludliAnnnudsduinn
B9t TneuuugaguuuuresnssuaumsdnnsTdgunu
Tugmamvinssulud Fsanansataglunisimuausunsin
miludguuvuameizanhintfaunuaniuniseid
uansneuUysanMseenadsiu [45] lusuandulnd
feruazanmsanuiuguuuuveslimaiignivuaty
NNNTITenazAuailaginIynig eeRnsnesguay
onwuisjanialiAnnsysannsteyavunslvg s
nsguMsinnsltgunu ilemstuindeugnamngsu
lud gaudadusiely
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